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Did you know....

by the time the average American
graduates from High School they will
have spent more time in front of a
television than in classroom instruction.
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What is Media?

CWN
L!J . T\e/wspaper

' \

-

s==== . Bjllboards
» Magazines
* Internet
* Radio
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What role does the
media play?

 TO educate
e To sell
 To entertain
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EFFECTS OF MEDIA VIOLENCE

* Increased aggressiveness and antisocial
behavior.

* Increased fear of becoming a victim.

* Increased desensitization to violence and
victims of violence.

* Increased appetite for more violence in
entertainment and real life.

* The belief that fighting is a means to
“handling” conflict.
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Remember our first toys!
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510,000 UP FOR GRABS AND A HOT NEW BODY TO BOOT - ALL IN JUST 12 WEEKS

Create the Li
You Dream Of...

Delicious Low Fat,

YOUR DAILY GUIDE To A Healthier More Fulfilling Life
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Falke or Foto?
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Falke or Foto?
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A storm darkens the path. A hifan storm
won't let the path wash away. Using a steel

shovel and an iron williAngela Bissonette
digs the ditches tha t the Appalachian
Trail from lestrum ther. Timberland
is proud to homor ne who pulls on her

boots and makes a difference.
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What can you do?

* Weight doesn't define who you are or what
you are as a person.

* Don’t get hung up on numbers, weight
doesn’t tell you much: Muscle weighs more
than fat.

» Weight isn't the best indicator of health or
fitness, your eating habits, exercise patterns
and other choices are more important.
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more tips

» Stop negative thoughts about yourself.
» Compliment yourself.

* Do not let the media influence your body
image.

« Remember that photographs are air
brushed to reach the thin ideal body.
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 Commercials
* |ncentives (toys, games)

* Athletes/Celebrities
* Product placement
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Commercials
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rthletes
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http://ww.med.sc.edu:1081/prod placvent.htm
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Tobacco and Alcohol

in the media
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It worksl!!

91% of 6-year-olds know who Joe
Camel is, the same as Mickey
Mouse.

http ://sf%/\iv rgwggeﬂm %tfprgg m é'{{‘ %%é%e%aﬂwe(%l d')%g http://www .starstore.com/acatalog/Mickey_Mouse_spotl igL{g—O 1.jpg
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The Legend Continues.

Introducing the rich, smooth taste of
New Bourbon‘ﬂavorcd Copenhager® Black.
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SECRET (==

March 12, 1986 imnnuuﬁ

NO. %9_6.. By - ulmu#’

T0: Mz. D. N. lavece

Re: CAMEL Hew Advertising Campaicn Develccment

q

e.
This forwards the Brand Group's scormendations covering Xey 5
aspecs=s of CAMEL's new advar:zising campaign davelopment ptoioc:4§
=

g

B
g.
g -
E
2
5

o

including: i) target avdience definition, 2) adverzising objec
ive, J) strategic approach, &) general creativa guidalines, 5)
zopv siratecgies and raticnale and 6) next steps/timing.

. TAAGEIT AUDIENCE

It is recommended cha:z creative eafforts reflect 2 primary fos2
on developing advertising which iz highly relevant, appealing
and motivational to 18«24 male smokers. This recommendacion
based on.cenzideration of the marketplace dynamics which are 5
parpetuating Marlbore's growth (i.ae., brand loyalty and pess g
inflvencel , and which strongly suggest that repositioning C th
as"the ralavant brané choice for younger adult smokers will bR &'
critical™td generating suvstained volume growth. However, ’EIS}
g

recoqnizing the volume potantial assoclated with advertising p-
which is-broad based ir appeal, the creative exploratory will
emzhasize approaches which employ universal cues and symbols

having motivational vslve outside of the prime prospect group

yEv e fih

ag vellr - y ”«ﬁs

1 a2
2. ADVERTISTHG OBIECTIVE B

overall, CAMEL adverzising will be directed toward using peergik’
acceptance/influence to provida the motivation for target Rt
smokers to select CAMEL. Specifically, advertising will be (f=¥
ceveloped with the objactive of convincing target smekers tha
by selecting CAMEL as their usval brand they will proeject an
image that will enhance their acceptance among their peers.

3. STRATEIGIC APPRORCK

The underlying strategic approach guiding advertising developr .
ment will ba to leverage positive and distinctive aspects of
CAMEL's product/usar haritsge including: 1) delivery of full/
duthentic smoking satisfaction, 2) masculinity and 3)
non-conformist, self-confident user percaptions, Crestive will
present thase brand assets in a relevant, appealing manner to
sddress major image vants of target smokers.

VEZ6 96C0s

HIMOSSBED
TA Training Aid 32-T-8 Last Modified 15 Dec 06 47



CACC Standard 4K

Nt
2. ADVERTISTHE OBIECTIVE ;i

Overall, CAMEL adverzising will be directed toward vusing peery
acceptance/inflvence to provide the motivation for target °
smokers to select CAMEL., Specifically, advertising will be !
ceveloped with the cbjactive of convincing target smokers tha
by selecting CAMEL as their vsval brand they will preject an
image that will enhance their acceptance among their peers.
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SURGEON GENERAL'S WARNING: Smaoking
By Pregnant Women May Result in Fetal
Injury, Premature Binh, And Low Birth Wesght.
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“Today’s teenager is tomorrow’s potential regular customer,
and the overwhelming majority of smokers begin to smoke while
still in their teens. The smoking patterns of teenagers are
particularly important to Phillip Morris”

“Evidence is now available to indicate that the 14-18 year old
group is an increasing segment of the smoking population. RJ
Reynolds must soon establish a successful new brand in this

market if our position in the industry is to be maintained in the
long term.”
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Are you influenced?

* Areview of cigarette advertising and youth
smoking rates indicated that sudden rises in
teen smoking coincided with large-scale
cigarette advertising campaigns

« 44% of 12-13 year-old girls believe that
cigarette ads suggest that smoking helps
people stay thin

 30% of teens aged 12-17 own at least one
tobacco promotional item
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The media says... CACC Standard 4K
[t's ok to drink underage
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It's ok to drink excessively

R Faove o réd,.w’nite and €
BACARDI. Mixers * —
_Inslont Partyl

7 Take one for the team.

)
g\
B .»\Os' »

el

e y AR
* T
llll -

ijglhr}gkgﬂr (Heineken'
ToVa

It's all about the beer,

Both of these ads show more than 1 serving size
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Drinking makes you lrresitable
to the opposite sex

COLD:-DOWN-EASY
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i or qesire
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g7 P Lawrencebure, Tantucky,
Going On-line.

HERE'S TO LARRY DIXON.
THE 2002

NHRA POWERade
o CHAMPION.
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Sports go well with alcohol and tobacco

Lose thc carl)s. Not lllc taste.
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ads often justity and normalize
risky, dangerous, and illegal behaviors
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Remember!

 Media messages are not reflections of
reality, they are put together carefully to
send you a very specific message.

* Advertisements are created to do one
thing: convince you to buy or support a
product or service.

* To convince you to buy something,
advertisers will create a message that
provides an emotional experience that
looks like reality.
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What can we do?

* Try to cut down on your “media time”

* Find alternative activities to viewing media
» Create counter-ads

* Deconstruct media messages

* Tell your friends and family about media
literacy
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SURGEGN GENERPAL'S WARNNG: Smoking
Caases Luny Cancer, Medt Dussase,
Evphytema And May Complicate Pregrarcy
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www.stevemadden.com
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